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About Stamats

Stamats is recognized and respected as the nation’s
higher education integrated marketing thought
leader. Our comprehensive array of innovative
products and services has set the standard for
pairing insightful, research-based strategic counsel
with compelling creative solutions.

Our approach is simple: recognize the unigue needs
and expectations of each client and draw on more
than 50 years of higher education experience for
every project we undertake.

At all times, we promise the highest level of
professional service and attention to detail in the
industry because, in the end, we know our success
is measured entirely by the success of our clients.

Research, Planning, and Consulting
Y Brand clarification and development

)f Image and perception studies

)f Recruiting and marketing assessments,
plans, and counsel

Y Tuition pricing elasticity and brand
value studies

Strategic Creative

)f Recruiting and advancement campaigns
Y Institutional and advancement websites
Y Mobile and social media solutions

)f Strategic digital experience

Y Full-media advertising campaigns
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Objectives

A To better understand college- and university-choice factors, learning styles, and

delivery modes among inquiring undergraduate students and prospective students
(fall 2017 and fall 2018)

A Inquiring undergraduate students consisted of purchased names from Unity
College Fall 2017 National Research Center for College and University Admissions
(NRCCUA) list

A Prospective students consisted of panel participants purchased from Sample
Solutions.

A Ascertain perceptions of Unity College among prospective undergraduate students
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STAMATS RESEARCH

Stamats Proprietary Research

A Throughout this report, we will highlight Stamats proprietary research or research
from other sources that we believe will add value either to your understanding of
this research or its application to your recruiting and marketing strategies.

A We will use the above banner to indicate Stamats’ data or other secondary research.

4 | Unity College | © Stamats 2017



Methodology

A Stamats conducted a web survey among Unity inquiring students and prospective @
undergraduate students (age 18-22).

A Fieldwork was conducted from February 9-20, 2017, for inquiring students (web) and
February 14-16, 2017, for prospective students (panel).

A List provided by Unity (fall 2017 and fall 2018 inquiries) included 33,087 records. After
removing duplicate records and records without a valid email, 33,025 records were used for
the web survey.

A Both the web and the panel participants took the exact same survey with one minor
exception: to ensure prospective students (panel) were in the target audience (traditionally
aged undergraduate students), prospective students were asked to confirm their age, only
prospective students between the ages of 16—20 were allowed to complete the survey.

Ve

A A total of 349 completed web surveys were collected between the web (n=92) and panel
(n=257).

A Web fieldwork was completed by Stamats. Panel fieldwork was conducted by Sample
Solutions.

A Survey development, analysis, and reporting was conducted by Stamats’ research team.
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Demographics — Panel
AThe panelprovided sample (n=257) @

A Major pursuing (Q17) 7% Psychology; 7% business; 5% nursing; 4% accounting;
4% biology; 4% computer science; 4% education; 8% do not know

A Ninety-five other programs/majors mentioned only once included dog training,
fine arts, Spanish, and social work.

A Current GPAQ21) (=244} Range from 1.90 to 4.67; mean GPA=3.45 and a median
GPA of 3.51; 36% had a GPA of 3.75 or better

A Race (Q1B- 76% Not Hispanic or Latino; 18% Hispanic or Latino; 7% Prefer not to
respond

A Race (Q19} 65% White or Caucasian; 14% Black or African American; 7% prefer not
to respond; 7% Asian; 6% two or more races; 3% American Indian or Alaskan native;
2% race/ethnicity unknown; and 2% Native Hawaiian or other Pacific Islander

A Gender (Q20) 72% female; 25% male; 2% prefer not to respond; 1% other
A Search Proceg8)6)— 29% decided on a college or university another 13% accepted

Note: From this point forward, “Panel” will refer to prospective students obtained via the panel.
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Demographics — NRCCUA
AThe NRCCUprovided sample (n=92) @

A Major pursuing (Q17) (n=86) 12% biology; 8% animal science; 8% environmental
science; 8% marine biology; 6% veterinary medicine, 5% environmental engineering;
5% medicine/pre-med

A Thirty-nine other programs/majors mentioned included.

A Current GPA (Q21) (n=88Range from 2.40 to 4.52; mean GPA=3.65 and a median
GPA of 3.80; 53% had a GPA of 3.75 or better

A Race(Q18) (n=91) 77% Not Hispanic or Latino; 15% Hispanic or Latino; 8% Prefer not
to respond

A Race (Q19) (n=96)79% White or Caucasian; 13% Prefer not to respond; 4% Asian;
4% two or more races; 3% Black or African American; 2% American Indian or Alaska
Native; 1% race/ethnicity unknown

A Gender(Q20)- 72% female; 24% male; 4% prefer not to respond

A Search Process (Q626% decided on a college or university another 28% accepted
Note: From this point forward, “NRCCUA” will refer to the inquiring students provided by Unity.
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Distribution of Respondents
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A A pushpin indicates at least one individual reported residing within the specific zip code.

A Three-hundred forty-four of the 349 (99%) prospective student records had a valid address and were mapped.
A Yellow pushpin: 90/92 NRCCUA; 97.8%
A Blue pushpin: 254/257 NRCCCUA (prospective); 98.8%

8 | Unity College | © Stamats 2017



Choice Factors




Drive Time

Q5:How far from home (in driving time) are you willing to travel to attend the college of your@
choice?Aided

Planning to live at home while attending

17%
21%

16% _
Less than an hour - m Total (N=348)
16% m NRCCUA (N=91)
1 hour to under 2 hours .
18% W Panel (N=257)
2 hours to under 3 hours
3 hours to under 4 hours 14%
4 hours to under 5 hours
5 hours to under 6 hours
16%
6 hours or more - 34%
11%
Do not know 15%
9%
0% 10% 20% 30% 40%

ANoticeable differences between NRCCUA and Panel responses exist. For instance, nearly 60% of Panel students
_ were anticipating attending school within a two-hour drive time compared to only 18% of NRCCUA students.

ALikewise, only 16% of Panel students were interested in attending a college or university that was four or more
hours away compared to nearly half (46%) of NRCCUA students.
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Importance of College-Choice Factors

Q11: Here are some factors you may or may not consider when selecting a college or university to attend. IeaseA”(rne:ngg)SGS @

tell me how important each of the following characteristics is to you when selecting a college or university usts .

GKS ao0lfS 2F ay2d4d Fd Fff AYLRNIFIyGé G2 aOSNE )\Y
Graduates of the college get good jobs or are accepted into good graduate programs. _____________4.50 ___ 66.6%__
Safety of the campus 4.48 63.3%
Value of the educational experience, the balance between quality and cost 4.39 59.3%
Cost to attend after applying all scholarships and financial aid 4.36 61.2%
Quality of academic facilities such as classrooms, labs, computer resources, etc. 4.34 53.4%
Opportunities to work with local companies or organizations for hands-on learning (e.g., internships
and research) 4.23 46.8%
Faculty are known as experts in their fields of study. 4.22 47.4%
Practical application of education through a wide variety of hands-on projects (helping design a
building in an architecture class), internships, co-ops, etc. 4.21 42.7%
Quality of individual academic advising 4.11 42.3%
The school is innovative in using new technologies and teaching methods. 4.08 38.1%
Strong connection with local and regional employers for career placements upon graduation 4.07 40.2%
There are things to do off campus such as restaurants, shopping, entertainment, etc. 4.01 34.3%
Opportunities to conduct hands-on research outside of the classroom with faculty 4.01 40.5%

AAttributes with a mean rating of 4.5+ are the key “drivers” in prospects’ selection of a college or university. These
factors must be addressed directly and completely in your promotional materials and activities.

AAttributes with a mean rating of less than 4.5 but greater than 4.0 are considered secondary choice factors and
can provide important points of differentiation among competitors.

11 | Unity College | © Stamats 2017



Importance of College-Choice Factors, Cont.

Q11: Here are some factors you may or may not consider when selecting a college or university to attend. IeaseA”(rne:ngg)seS @

tell me how important each of the following characteristics is to you when selecting a college or university usts o

z 2 x AL A I Z s . <o N .z P A A N A e / erM
UKS aolts 2F ay20 Fad Ftf AYLRZNUIYyOaeg 02 a@SNE AYLZMWar Limp%rtant
Ease of transferring in prior-earned college credits to an institution 3.96 41.9%

A college or university that requires an applied learning experience where students learn about all
facets of a specific industry (for example culinary students cook, market/promote the restaurant,

and balance the books) 3.89 32.6%
Overall academic reputation of the college/university among people | know (friends, family,

teachers, etc.) 3.87 35.7%
A college/university that offers the flexibility to take classes in multiple delivery options (online,

face-to-face, blended/hybrid, etc.) 3.84 36.3%
An opportunity to live and learn on a highly residential campus 3.83 31.5%
The school is recognized nationally as a leader in my academic area(s) of interest. 3.79 30.4%
Reputation of your discipline/major among people | know (friends, family, teachers, etc.) 3.69 26.9%
Quality of online courses 3.63 34.1%
An international experience as part of the curriculum 3.50 22.9%
Availability of online courses 3.46 25.5%
Rankings in publications such as U.S. News & World Report, Chronicle of Higher Education, etc. 3.35 12.3%
A school specializing in environmental science(s) 3.19 17.3%

AAttributes with a mean rating of less 4.0 are considered tertiary choice factors and often do not influence
college/university choice unless all other factors are considered favorable by a prospective student.
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Importance of College-Choice Factors by Audience — 1

Q11: Here are some factors you may or may not consider when selecting a college or university to attend
Please tell me how important each of the following characteristics is to you when selecting a college gr

NRCCUA

o & p . A - A p . Mean
dzy A USNARAUE dzaAy3d uKS aolts 2% ayz2d Fda |ff¢ AYLZI&HSE:)ééJ

mean score (previous slides)

Graduates of the college get good jobs or are accepted into good graduate programs. 4.52 4.49
Safety of the campus 4.49 4.47
Value of the educational experience, the balance between quality and cost 4.39 4.40
Cost to attend after applying all scholarships and financial aid 4.30 4.39
Quality of academic facilities such as classrooms, labs, computer resources, etc. 4.28

Opportunities to work with local companies or organizations for hands-on learning (e.g.,

internships and research) 4.16

Faculty are known as experts in their fields of study. 4.37 4.16
Practical application of education through a wide variety of hands-on projects (helping design a

building in an architecture class), internships, co-ops, etc. 4.30 4.17
Quality of individual academic advising 4.23 4.06
The school is innovative in using new technologies and teaching methods. 3.95 4.13
Strong connection with local and regional employers for career placements upon graduation 4.21 4.02
There are things to do off campus such as restaurants, shopping, entertainment, etc. 4.02 4.01
Opportunities to conduct hands-on research outside of the classroom with faculty 3.92

*Circled mean scores indicate a significantly higher mean score for either NRCCUA or Panel audience when compared to the other.
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Importance of College-Choice Factors by Audience — 2

Q11: Here are some factors you may or may not consider when selecting a college or university to attend,
NRCCUA Panel

. A , , ~ - ~ . . ean | M
dzy A OSNARAUE dzaAy3d U0UKS aoltsS 2% ay2u Ida |ff )\YLEI\éasgzgjj Bgséiggb

mean score (previous slide)
Ease of transferring in prior-earned college credits to an institution 3.76 @
A college or university that requires an applied learning experience where students learn about
all facets of a specific industry (for example culinary students cook, market/promote the

Please tell me how important each of the following characteristics is to you when selecting a college gr M

restaurant, and balance the books) 3.98 3.85
Overall academic reputation of the college/university among people | know (friends, family,

teachers, etc.) 3.94 3.85

A college/university that offers the flexibility to take classes in multiple delivery options (online,

face-to-face, blended/hybrid, etc.) 3.42
An opportunity to live and learn on a highly residential campus 3.92 3.80
The school is recognized nationally as a leader in my academic area(s) of interest. 3.90 3.75
Reputation of your discipline/major among people | know (friends, family, teachers, etc.) 3.64 3.71
Quality of online courses 2.99
An international experience as part of the curriculum 3.65 3.44
Availability of online courses 2.89
Rankings in publications such as U.S. News & World Report, Chronicle of Higher Education, etc. 3.24 3.39

A school specializing in environmental science(s) 3.09

ANRCCUA students put more emphasis on quality of academic facilities, partnerships with local companies,
opportunities to conduct research with faculty, and specialization in environmental science than Panel students.
A Conversely, Panel students put more emphasis on transfer policies and alternative delivery modes, including online.

*Circled mean scores indicate a significantly higher mean score for either NRCCUA or Panel audience when compared to the other.
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STAMATS RESEARCH

Factors Impacting Final College-Choice Teens

Aided: Which factor is most important to you? N=251 High School JunieesnsTALBMaxDiff @

Amount of financial aid, scholarship offered 16%

Cost to attend 15%

Quality of my preferred major or field of study 14%

Graduates get good jobs.
Graduates are accepted into good graduate programs.
Quality of faculty as teachers and mentors
Safety of the campus
Hands-on or experiential learning
Quality of academic facilities such as classrooms
Able to work closely with faculty on research
Academic reputation
Quality of campus amenities
Variety of on-campus activities
Study abroad opportunities
College or university is widely recognized.
College ranking
Overall setting (layout and campus)
Religious or denominational affiliation
Variety of off-campus activities
Size of student population

2%

2%
2%
2%
2%
1%
1%
1%
1%

0% 10% 20% 30%

A Cost to attend, quality academics, and academic outcomes are the primary-choice factors for prospective
traditional-aged students. Making sure you are doing whatever possible to make these factors attractive to
traditional undergraduate students should be of utmost importance.
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First-Choice Institution

Q7: What is the name of your tophoice institution at this timeUnaided.Base=185, includes
respondents who have made an enroliment decision at this time. Tegponses presented bel

Kent State University

University of Texas Austin

Penn State University

University of Central Florida
University of North Carolina Charlotte
Yale University

Do not know, no answer

AAIl of the schools that received more than three or more mentions are presented above.

4

w w w w P

4

2.2%
2.2%
1.6%
1.6%
1.6%
1.6%
2.2%

o

AA total of 147 institutions were mentioned, with 20 schools receiving two mentions and another

121 receiving a single mention. Clearly the marketplace is broad.

ADifferences between sample showed, however slight, that NRCCUA respondents (among the most

popular choices) were more likely to consider private schools than Panel respondents.

ABowdoin, Oberlin, and Yale were the more popular choices amongst the NRCCUA sample.

AA full listing of all schools is provided in Appendix A.
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Why Top Choice?

Q7a Why is this your topchoice institution at this time? Unaided. Multiple responses @
permitted. Base=181. 32&tal mentions. Top responses presented below.

Location (proximity to home, in a good town, climate) 34%

Academics

Offers my program, offers a variety of programs
Cost, financial aid or scholarships

Atmosphere (sense of community, friendly, safe)

Campus (appearance); facilities

Good school overall, | like the school

Reputation, ranking 7%

Size 7%

I've already been accepted, | already attend 6%

7%
I T T T T 1

0% 10% 20% 30% 40% 50%

AAIl responses that received at least 10 mentions are presented above; they account for over 80% (264/328) of
all mentions.

AOveraII, location, followed by academics and program availability were the top factors when deciding on a school.
AProgram availability, quality, and location remained constant top choices for both NRCCUA and Panel students.

Do not know, no answer
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Other Schools Considered

Q7b: What other colleges and universities are you considering or did you consider in the p@
Unaided Base=298. Allow up to two responses. 573 total mentions. f@gponses presented below.

institution Name

New York University 9 3.0%

Penn State University 9 3.0%
University of Maryland 9 3.0%
University of Pittsburgh 7 2.3%
University of Washington Seattle 7 2.3%
University of Chicago 6 2.0%
University of North Carolina Chapel Hill 6 2.0%
George Mason University 5 1.7%
Harvard University 5 1.7%
Michigan State University 5 1.7%
Ohio State University 5 1.7%
University of Texas Austin 5 1.7%
Do not know, no answer 19 6.4%

A All of the schools that received at least five mentions are presented above, accounting for just over 16% of all
mentions (97/573).

A Given the brand recognition, and size of these schools, the inclusion of any of them as top mentions is not surprising.
A A full listing of all schools is provided in Appendix A.
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Importance Factors

Q8:What are the three most important factors you consider when evaluating yoollege @
options? Unaided Multiple responses permittedBase=344. 1,00@tal mentions. Top
responsegresented below.

Cost, financial aid or scholarships 52%

Offers my program, offers a variety of programs 49%
Location (proximity to home, in a good town, climate) 49%
Academics
Size

Atmosphere (sense of community, friendly, safe)
Campus (appearance); facilities
Housing, food

Reputation, ranking

Do not know, no answer 17%

0% 10% 20% 30% 40% 50% 60% 70%

AAIl responses that received at least 20 mentions are presented above; they account for nearly 83% (836/1,002) of
all mentions.

AoOverall, cost, program availability, and location were the top factors when deciding on a school. Regardless of how
you segment the data (Panel vs. NRCCUA for example), these factors were the most important in determining

college choice.
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Interest of College Classroom Experience

Q9: Using the scale of not at all interested to very interested (fquoint scale), please indicate A”(Lefgfg)ses @

% Very

descending mean score Interested

your level of interest in the following classroom learning experiences. Aided. Sorted by -
Mean

All course requirements (assignments, exams, readings) are given to the student at the beginning of

the class term, and you can complete the course at your own pace, but it would need to be

completed by the end of the academic term. 2.87 29.8%
Each class requires a certain portion of class time spent outside the classroom in an applied setting

related to the course material (e.g., working in a restaurant for culinary students doing marketing,

cooking, and accounting). 2.84 24.6%
Course credit is based on skill acquisition or proficiency. 2.80 23.2%
A travel requirement to attend a related on-site professional experience (archaeology dig in Mexico

or grain harvest at local farm) either directly or indirectly related to the course. 2.67 24.1%
A small amount of the coursework can be completed online, but you would need to meet in a face-

to-face format for most of your coursework. 2.62 17.2%
A requirement in each class where students must conduct research related to the course with

faculty (collecting water samples in mountain streams/creeks for example). 2.52 16.3%
A majority of the coursework can be completed online, but you would still need to meet in a face-

to-face format for a small portion of the coursework. 2.40 14.0%
All course interaction/coursework is completed online; no face-to-face interaction is required. 2.11 14.0%
Attending multiple colleges or universities to provide you a broad range of educational experiences

and perspectives. 2.09 10.0%

ANone of the experiences received an overwhelming level of interest (either via mean score or percent
interested). However, when comparing results by sample source (see next slide) noticeable differences existed.
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Interest of College Classroom Experience by Audience

Q9: Using the scale of not at all interested to very interested (four point scale), please indicat&lRCCUA|  Panel

your level of interest in the following classroom learning experiences. Aided. Sorted by total Mean Mean
descending mean score (previous slide) Base=92 | Base=257

All course requirements (assignments, exams, readings) are given to the student at the beginning of

the class term, and you can complete the course at your own pace, but it would need to be

completed by the end of the academic term. 2.72 2.92
Each class requires a certain portion of class time spent outside the classroom in an applied setting

related to the course material (e.g., working in a restaurant for culinary students doing marketing,

cooking, and accounting). @ 2.74
Course credit is based on skill acquisition or proficiency. 2.76 2.81
A travel requirement to attend a related on-site professional experience (archaeology dig in Mexico

or grain harvest at local farm) either directly or indirectly related to the course. @ 2.58

A small amount of the coursework can be completed online, but you would need to meet in a face-
to-face format for most of your coursework. 2.61 2.63
A requirement in each class where students must conduct research related to the course with faculty

0

(collecting water samples in mountain streams/creeks for example). 2.41
A majority of the coursework can be completed online, but you would still need to meet in a face-to-

face format for a small portion of the coursework. 2.01 @
All course interaction/coursework is completed online; no face-to-face interaction is required. 1.45 @
Attending multiple colleges or universities to provide you a broad range of educational experiences

and perspectives. 2.02 2.12

*Circled mean scores indicate a significantly higher mean score for either NRCCUA or Panel audience when compared to the other.
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Out-of-Classroom Learning Experiences

Q9a:You previously indicated an interest in an cof-classroom learningxperience. Whalypes@
of experiences are you interested in pursuing? What things have you heard other colleges an
universities do that you findnteresting? UnaidedMultiple responses permittedBase=282.

358total mentions. Top responsepresented below. %

Study abroad, travel opportunities 34% Study abroad, travel opportunities  40.0%
Co-op, internships, work experience 36.0%
Research, lab work, field research  24.0%

Co-op, internships, work experience

Hands-on learning opportunities 12.0%
Job shadows, observations 8.0%

Panel (n=207) %

Study abroad, travel opportunities  31.4%
Co-op, internships, work experience 26.6%

Research, lab work, field research
Something in a specific field

Job shadows, observations

Hands-on learning opportunities Do not know, no answer 16.4%
Something in a specific field 12.6%

Do not know, no answer Job shadows, observations 7.2%

' ' ' ' ' Research, lab work, field research 7.2%

0% 10%  20%  30%  40%  50%
AAII responses that received at least 20 mentions are presented above; they account for over 88% (318/358) of all

mentions.

ANot surprisingly, NRCCUA respondents are more interested in research and hands-on learning experiences, one of
the differentiators of Unity, than their Panel counterparts.

AA full listing of experiences can be found in Appendix B.
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Unity College Perceptions




Familiarity with Unity

Q12: How familiar are you with Unity Collegé&?ded @
| All; base=349
100% -
B NRCCUA; base=92
90% 1 M Panel; base=257
80% -
70% -
63%
60%
50%
40%
30%
20%
10%
1% 1% 1%
O% I
Never heard of Unity College Only know the name  Moderately familiar, know a little Very familiar

A Overall familiarity with Unity College is pretty low, especially with the NRCCUA students. Not surprising, from a national sample
like the Panel students, Unity has very little awareness.
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Where Have You Heard of Unity?

Q1l12a:Where have you seen information or heard about Unity Colledgase=151; some @
familiarity with Unity. 165total mentions. Top responses presented below.

22% Panel (n=95)

Emails
Do not know, no answer,
cannot remember 25.3%
Internet (not further specified) Internet (not further specified) 18.9%
Ads (online, TV, radio) 16.8%
Ads (online, TV, radio) Friends, acquaintances 8.4%
Emails 5.3%
Brochures, postcards, mailings
Emails 50.0%
Brochures, postcards, mailings 17.9%
Friends, acquaintenances Friends, acquaintances 10.7%
Internet (not further specified) 8.9%
Do not know, no answer, cannot
remember
0% 10% 20% 30%

AAIl responses that received more than 10 mentions are presented above; they account for over 78% (129/165) of
all mentions.

ANot surprising because the list buy from NRCCUA is used as a marketing source, emails were considerably more
informational for the NRCCUA sample than the Panel sample.
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Describe Unity

Q13: Inyour own words, how would you describe Unity College to someone who has never @
heardof Unity College®naided Multiple responses permittedBase=148. 18&tal mentions.

Top responses presented below. Panel(n=94)

Specialized, environmental programs

Good school, appealing Do not know, no answer 46.8%

Good atmosphere Good school, appealing 11.7%

Location attributes (in Maine) Good atmosphere 10.6%
Liberal arts school

small Do not know, no answer 57.4%

Good reputation, prestigious A A .
P prestie Specialized, specializes in

. . 14.8%
Private school Environmental programs
Nice campus Small 11.1%
Do not know, no answer 51% Location attributes (in Maine) 9.3%

0% 10% 20% 30% 40% 50% 60%

AAIl responses that received at least five mentions are presented above; they account for over 85% (160/188) of all
mentions.

Aln some ways, the fact that the NRCCUA sample was less unsure about how to describe Unity than the Panel is
problematic from a recruitment standpoint.
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What Does “America’s Environmental College” Mean to You

Qu4:! yAlGe [/ 2ttS3S OftFAYa G2 06S ! YSNAROI Q4 79@7\
Unaided Multiple responses permittedBase=145. 16fbtal mentions. Topresponses
presentedbelow.

Focuses on environmental-related programs

32%

Cares about the environment, environment safety,
environmentally conscious

The college is eco-friendly, the campus is
environmentally friendly

Do not know, no answer

0% 10% 20% 30% 40% 50%
AAll responses that received at least 10 mentions are presented above; they account for more than 82% (139/169)
of all mentions.

ADifferences between sample source (Panel and NRCCUA) were minor.

A Despite academic programs being the top mention, institutional policy and practice was just as (if not more)

important for respondents.
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Overall Opinion of Unity

Q15:What is your overall opinion of Unitollege? Aided @

100% - | WAIl; base=152
B NRCCUA; base=58
M Panel; base=94

90%

80%

70% A

57%

60% 1 53%
50% -
40% -
30% A
20% -

10% -

0%

Very poor Poor Average Good Very good

AA key metric at Stamats is the ratio of “very good” to “average” ratings. Ideally, the percentage of “very good”
ratings should be double that of the percentage of “average” ratings. Unity does not even come close to
meeting this threshold.

ATo increase perceptions, focus on improving the “key drivers” prospective students consider when selecting a
college (slides 11-14).
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Unity Rank

Q16: Whereif at all, does Unity College rank among the schools you might consider to com@a
e 2 dzNJ 0O | degke8 AR a

100% ~

90% - | All; base=152
30% 4 |MNRCCUA; base=58
20% B Panel; base=94 69%

60%
50%
40%
30%
20%
10%

0%

One of my top choices Under consideration Not at all considering

AOther research has shown that unless an institution is a first- or second-choice institution (top choices), minus
substantial financial aid/scholarship assistance (buying students) from an institution, a prospective student is
unlikely to end up attending that institution.

ASurprisineg, over two-thirds of NRCCUA respondents (Unity name purchase) were not considering Unity at
all. Therefore, more has to be done to demonstrate the return on investment (ROI) for attending Unity.
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Why Not Unity?

Q1l16a:Why are you not considering Unit€ollege? UnaidedMultiple responses permitted. @
Base=68. 94otal mentions. Topresponsegpresented below.

Lack of info, | do not know enough
about it 36.7%

Lack of info, | do not know enough
about it

| have already made my decision or
narrowed my choices

28%

Location (proximity to home, climate) 30.0%
Does not offer my program, does not

offer a variety of programs 16.7%

NRCCUA (n=38)

| have already made my decision or

Location (proximity to home,
climate)

Does not offer my program, does
not offer a variety of programs

Reputation, lack of prestige, low narrowed my choices 42.1%
. 9% .
ranking Lack of info, | do not know enough
about it 26.3%
Size 7%
Location (proximity to home, climate) 18.4%

i 0% 10% 20% 30% 40%
AAIl responses that received at least five mentions are presented above; they account for more than 81% (77/94) of
all mentions.

A Considering the time of the year for fieldwork (February), it is not surprising that most traditional undergraduates
have already made up their mind in terms of college options. However, especially among the prospective student
group that is targeted for marketing (NRCCUA), more information is needed about Unity for these students.
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Learning Preferences




Maximum Differentiation Analysis

A Stamats used the Maximum Differential scaling technique to determine which learning @
styles (defined on the next slide) were the most attractive for prospective traditional-age
(17-21) students.

A This approach (discrete choice) is an improved measure for determining preference among
a large number of factors with less bias than ratings provide. Using this technique, we can
show relative preference for learning style preference as well as absolute preference.

A The factors were presented as a series of trade-off scenarios where the respondent chose
among four learning styles displayed on the screen at one time.

A The respondent chose the learning style they found the most appealing and the learning
style they found the least appealing to them among the four displayed.

A Nine factors were displayed in seven different scenarios of questions.

A The data on the following slides are presented as both shares of preference and “one-
vote” percentages. Either way, the data can be compared as ratios and the totals are
additive (sum to 100%). So the true value of the information provided is not only the
relative importance (preference) of each factor, but also the magnitude of each factor
is represented.
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Learning Preferences Definitions

A
A
A

Ve

A

Ve

A

Ve

A

Traditional Academic SemesteSixteen-week academic semester with two terms per year (fall and spring) @
TenWeek Academic Semesteren-week academic semester with three terms per calendar year (fall, winter, spring)

EightWeek Academic Semestefight-week academic semester with four terms per calendar year (fall, winter,
spring, summer)

SixTerm SemesterAn “academic year” that consists of six equal terms (eight weeks) where a student must attend
four to qualify as full-time study. You can choose which four to participate in a given calendar year. If you attend all
six terms each year you would graduate in three years.

Competency ModelA competency-based model where all learning is self-directed and students “complete terms”
by mastering outcomes/skills. The length, or duration of any single course, is up to the student but would not exceed
one calendar year.

Fourweek classAn academic term during which you take one class at a time for four weeks. During a 16-week
academic semester you would complete four classes—eight classes per year.

Any Monday:A new semester started every Monday or every month, and you could take as many classes as you
wanted at any one time, but they were all the same length in duration (16 weeks for example). You would need to
take a total of 24 credits in a 12-month period to remain full time.

ThreeTerm YearAn “academic year” that consists of three equal terms (16 weeks) where a student attends all three
(fall, spring, summer) terms, but would graduate in less than three years.

Seltdirected year:An entirely self-directed college degree program, created by working closely with an academic
advisor, that meets your educational needs and accommodates your schedule. Finishing your degree could take a
few years, or several years, depending on your choices.
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Learning Preferences — 1

Q10: To better understand the importance of course structure to you, please indicate the m@
appealing and least appealing course structure from the options below. Results are shown a
shares of total preference.

Traditional Academic Semester

38%

53%
Self-Directed Year
Competency Model
Four-Week Class

Ten-Week Academic Semester

Three-Term Year
B Total (N=349)

Six-Term Semester
B NRCCUA (N=92)
Eight-Week Academic Semester

® Panel (N=257)
Any Monday

0% 10% 20% 30% 40% 50% 60% 70%

A For prospective students (both NRCCUA list purchase names as well as panel participants) the traditional academic semester
experience is the preferred learning preference for traditional-age prospective-undergraduate students.

A\ Furthermore, traditional academic semester is nearly twice as popular (33% share) than self-directed year (17% share) among
Panel prospective students. Amongst NRCCUA prospective students, the magnitude is significantly higher (by a ratio of 5:1).
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Learning Preferences — 2

Q10: To better understand the importance of course structure to you, please indicate the m@
appealing and least appealing course structure from the options below. Results are shown a

perce ntages. 45%
Traditional Academic Semester

61%
Self-Directed Year
Competency Model
Four-Week Class

Three-Term Year

Ten-Week Academic Semester

43/% W Total (N=349)

Eight-Week Academic Semester 3;;/00/0

20 m NRCCUA (N=92)

Six-Term Semester gg/ﬁ

3% B Panel (N=257)
Any Monday

4%

0% 10% 20% 30% 40% 50% 60% 70%

AThe percentages above use a “one-vote” technique where if respondents were forced to choose one option, and one option only,
the item receiving the highest preference share for a respondent would constitute their single vote.

A When restricted to “one-vote,” traditional academic semester was the overall favorite among both audiences by a large margin.
A\ Despite receiving 19% of panel responses, self-directed year received less than half the votes as the traditional academic semester.
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Introduction to TURF Analysis

A Despite differences in magnitude, and regardless of how you analyze the data (share of total @
preference or “one-vote”), traditional academic semester and self-directed year were the two
most popular learning preferences.

A Despite their overwhelming popularity among both audiences, in some cases there is a
noticeable proportion of the market that preferred another learning preference over those two
options. Therefore, identifying a combination of two or three additional learning preferences that
a college or university (Unity) could offer that would generate an even larger appeal for
prospective students is needed.

A TURF stands for “Total Unduplicated Reach and Frequency” and demonstrates the amount of
“reach” an individual or organization would have into a market (prospective student) assuming a
given arrangement of products or services (learning preferences).

A The following scenarios show the reach associated with combining a number of learning
preferences together into one operation, one business unit (Unity 2.0 for example), and the
proportion of the market that would find at least one of your options appealing to them.

A No assumptions were made regarding the ability for Unity to offer both an “Any Monday” and a
“Traditional Academic Semester” in the same portfolio.

A Adding restrictions (preventing “Any Monday” and “Traditional Academic Semester” from
being in the same portfolio) at the same time are available and can be illustrated upon request.
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TURF Three-Preference Portfolio

NRCCUA (base=97) Panel (base=257) 9

Portfolio
Number (0] 0

Learning Preferences:

1. Traditional semester
2. Ten-week semester
1 1 6 9 79.3% 1 5 9 70.0% 3. Eight-week semester
4. Six-term semester
2 1 8 9 79.3% 1 6 9 67.7% 5. Competency model
3 1 2 9 78.3% 1 8 9 63.4% 6. Four-week class
7. Any Monday
4 1 5 9 78.3% 1 2 9 63.0% 8. Three-term year
5 1 3 9 77.2% 1 3 9 62.3% 9. Self-directed year
6 1 4 9 77.2% 1 7 9 62.3% )
Note: All 84 possible
7 1 7 9 73.9% 1 4 9 61.5% scenarios were
8 1 6 8  71.7% 1 5 6 59.9% simulated. The
illustration to the left
9 1 2 6 70.7% 1 5 8 55.6% shows the top ten
10 1 2 8 70.7% 1 2 5 55.3% simulations as well as
the largest two
_ simulations in terms of
28 1 4 7 f66.1% 1 4 7 45.9% reach” withouta
traditional academic
29 6 8 9 23.9% 5 6 9 40.5% semester included.
30 2 6 9 5 8 9 36.2%

A Obviously traditional academic semester and self-directed year garner you the largest market share when paired with any of the other
learning preferences. However, the exclusion of traditional academic semester in the NRCCUA sample is significantly greater than the
Panel sample.
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TURF Four-Preference Portfolio

NRCCUA (base=97) Panel (base=257) 9

Portfolio
Number 0% 0

Learning Preferences:

1. Traditional semester
2. Ten-week semester
1 1 6 8 9 84.8% 1 5 6 9 79.4% 3. Eight-week semester
0 o 4. Six-term semester
2 1 2 6 9 83.7% 1 5 8 9 75.1% 5. Competency model
3 1 2 8 9 83.7% 1 2 5 9 74.7% 6. Four-week class
7. Any Monday
4 1 5 6 9 83.7% 1 3 5 9 73.9% 8. Three-term year
5 1 5 8 9 83.7% 1 5 7 9 73.9% 9 Self-directed year
6 1 2 5 9 82.6% 1 4 5 9 73.2% )
o o Note: The top 100 (in
7 1 3 6 9 82.6% 1 6 8 9 72.8% terms of reach) were
8 1 3 8 9 82.6% 1 2 6 9 72.4%  Simulated.The
illustration to the left
9 1 4 6 9 82.6% 1 3 6 9 71.6% ShOWS the top ten
10 1 4 8 9 82.6% 1 6 7 9 71.6%  simulationsas well as
the largest two
I
56 1 3 4 7 4 67.4% 1 3 4 7  49.8y% reach”withouta
traditional academic
57 2 6 8 9 28.3% 5 6 8 9 45.5% semester included.
58 5 6 8 9 2 5 6 9 45.1%

A Obviously traditional academic semester and self-directed year garner you the largest market share when paired with any of the other
learning preferences. Again (like the three-preference portfolio), the exclusion of traditional academic semester in the NRCCUA
sample is significantly greater than the Panel sample.
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Secondary Preferences

A The TURF Analysis confirmed the preference for the traditional academic semester @
in terms of popularity among these audiences, even more so among the NRCCUA
prospects.

A It also confirmed the preference for the self-directed year among prospective students.
Obviously any planning regarding Unity 2.0 should include one or both of these
concepts at least in the planning phase.

7z

A However, as both simulations illustrated, the other one (in the three-preference
portfolio) or two (in the four-preference portfolio) learning preferences did very little in
terms of increasing or decreasing reach. In many ways, they appeared to be
interchangeable. So which preference or preferences should be included in planning

) beyond the obvious two? That question is relatively unanswered.

A The best way to answer that question is to re-run the maximum differential analysis by
removing the overwhelmingly two most popular factors and determine which of the
remaining seven learning preferences generate the most interest.
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Secondary Learning Preferences

Q10: To better understand the importance of course structure to you, please indicate the m
appealing and least appealing course structure from the options below (traditional academic
semester and sefflirected year removed). Results are shown as shares of total preference.

Ten-Week Academic Semester 32%
Competency Model
Three-Term Year

Four-Week Class

Eight-Week Academic Semester

B Total (N=349)

Six-Term Semester B NRCCUA (N=92)

5% B
Any Monday B Panel (N=257)

6%

) 0% 10% 20% 30% 40% 50% 60% 70%
A With the exception of 10-week academic semester among the NRCCUA prospective students, none of the secondary learning
preferences besides “Any Monday” should be excluded from consideration for either audience.

A Obviously, some preferences are more popular than others, but decisions should be made more on Unity’s ability to offer a
specific learning preference more so than student preference. Especially considering no one preference listed above is likely to
move the needle in terms of overall student interest for Unity, or any other college or university.
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Summary of Findings




Summary of Findings—1

A Clear differences by sample existed. More specifically, NRCCUA-provided samples (Unity @
purchased name lists) were more conservative in terms of their delivery mode, academic
experience, and college-choice factors than their Panel counterparts, although in a lot of cases
no meaningful/practical differences existed.

A An additional examination of differences by major type (environmental science versus
non-environmental science) showed that environmental science majors were closely
aligned with the NRCCUA sample, and the non-environmental science majors were closely
aligned with the Panel respondents. A full comparison is included in the summary
crosstabs available with the final deliverable.

A Specific areas where NRCCUA respondents (and by extension environmental science majors)
placed noticeably more emphasis on college-choice factors than their Panel counterparts were:
1. Quality of academic facilities
2. Opportunity to work with local companies or organizations for hands-on learning

3. Opportunities to conduct research with faculty
4. A school specializing in the environmental sciences (tertiary factor)

A Since all of the factors listed above (minus academic facilities) are seen as points of
differentiation for Unity College this is a positive moving forward for Unity and the Unity
experience.
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Summary of Findings — 2

A Across a variety of questions, academic availability, outcomes, cost, and location rose to the top 9
regarding college- or university-choice factors for these prospective traditional undergraduate
students. This finding is not surprising and is confirmed in Stamats’ proprietary TeensTALK® study
(see slide 15), minus the importance associated with location.

A When asked about alternative course experiences (online, low residency, multiple colleges and
universities, travel, applied research), NRCCUA respondents were more interested in the traditional
“Unity experience” (applied research with faculty, travel requirement, experience outside of the
classroom) than Panel respondents. Again, this confirms what Unity is doing currently resonates with
the traditional student audience.

A As for course delivery/structure, the results were surprising. Regardless of the sample source (or
academic major), the traditional academic semester was the most popular choice as to course
structure, followed by the least restrictive option, the self-directed year. Despite being contrary to
each other (one very rigid and the other being very flexible), it probably provides the most options
for Unity in terms of broad appeal since it’s unlikely that someone considering a different option (say
eight-week semester/term) could not be convinced to attend Unity if the other factors (primary
drivers see slides 11-14) were satisfied. This was also confirmed in the TURF analysis.

Ve

A It isimpossible to tell with this research if the alternative delivery modes being considered by
Unity (six-term year, 10-week semester, etc.) would resonate with non-traditional audiences.
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Summary of Findings — 3

A Lastly, regarding course structure, beyond traditional academic semester and self-directed @
year, no other structure generates a large “first-choice” or “preference share,” suggesting
that the ability of Unity to offer any of the other programs, and offer it well, is more
important than the type of program beyond either the 16-week academic semester or the
self-directed year.

A Overall, and Stamats realizes that this was not part of the original aim of the research, Unity
College enjoys very little visibility/awareness among these audiences. In addition, compared
to other Stamats research studies, the overall rating of Unity was very low. That being said,
considering the mission, size, and location of Unity, and the inclusion of a national sample,
neither of these findings are surprising.

A The lack of awareness (37% had never heard of Unity College) and inability to describe Unity
College from the NRCCUA sample (a higher proportion than the Panel sample) is problematic
in Stamats’ opinion. To improve the awareness of Unity, a significantly increased investment
in brand-aligned visibility building (brand marketing) that focuses on the benefits (not
features) and advantages messages related to Unity academics and academic outcomes is
necessary. Move these messaging points earlier, louder, and continuously throughout the
recruiting process and in all communication to the prospective-student marketplace.
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Appendix A: Competitors




Competitor Institutions (Top Choice) — 1

Q7: What is the name of your tophoice institution at this timeJnaided.Base=185

Institution Name
Bowdoin College
Cornell University

Edinboro University

Georgia Southern University
lowa State University

Liberty University

Mississippi State University
North Carolina State University
Oberlin College

Ohio State University

Ohio University

Southern New Hampshire University
SUNY Geneseo

Texas A&M University

Towson University

University of Arizona
University of Georgia
University of Houston

Utah State University

Virginia Tech University

Count

Percent

NN NN NDNNDNNDNNDNNDNNDNNNNDNDNDN

1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%
1.1%

Institution Name

Albany State University

Alfred State College

Asnuntuck Community College
Barnard College

Bethany College

Binghamton University

Boise State University

Boston University

Bowling Green State University
Brigham Young University Provo
Bryn Mawr College

Butler University

Caldwell University

California State University Northridge
Champlain College

Chicago State University
Christopher Newport University
College of Coastal Georgia
Community College of Philadelphia
Community College of Rhode Island

Count

Percent

R R R R R RRRRRRPERRRERRRERRRPERRE R

0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%

(S)
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Competitor Institutions (Top Choice) — 2

Q7: What is the name of your tophoice institution at this timeJnaided.Base=185

Institution Name
CUNY Hunter

DMACC

Eastern Florida State College
Elmhurst College
Emerson College
Evergreen State College
Fordham University
Full Sail University
Gallaudet University
Georgetown University

Georgia Southwestern State University

Georgia State University

Georgia Tech

Grand Rapids Community College
HAAC

Harcum College

Hiram College

Hunter College

Indiana University of Pennsylvania
Jacksonville University

Count

Percent

R R R R R R R RRRRRRRRRRRBRR R

0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%

Institution Name
Jefferson College

Johns Hopkins University

Juniata

Lebanon Valley College

Lehigh University

Lewis and Clark College

Louisiana State University
Lynchburg College

Michigan State University
Millersville University

Mitchell College

Montana State University
Montgomery College

Moraine Valley Community College
Morehead State University
Moreno Valley College

Mott Community College

New Mexico Highlands University
Northern State University
Northwestern College

Count

(S)

Percent

R R R R R R R R RRRRRRRRRR R R

0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
0.54%
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Competitor Institutions (Top Choice) — 3

Q7: What is the name of your tophoice institution at this timeJnaided.Base=185 @
Institution Name Count  Percent Institution Name Count  Percent
Northwestern Michigan College 1 0.54% South Louisiana Community College 1 0.54%
Oral Roberts University 1 0.54% Southwest Baptist University 1 0.54%
Patrick Henry College 1 0.54% Stanford University 1 0.54%
Pomona College 1 0.54% SUNY Albany 1 0.54%
Porterville College 1 0.54% SUNY Canton 1 0.54%
Prairie State College 1 0.54% SUNY Cobleskill 1 0.54%
Prince George Community College 1 0.54% Temple University 1 0.54%
Princeton University 1 0.54% UMM 1 0.54%
Providence College 1 0.54% University of Alabama 1 0.54%
Rensselaer Polytechnic Institute 1 0.54% University of California Davis 1 0.54%
Rhode Island College 1 0.54% University of Central Missouri 1 0.54%
Ringling College of Art and Design 1 0.54% University of Colorado Springs 1 0.54%
Rocky Mountain College of Art and Design 1 0.54% University of Delaware 1 0.54%
Rutgers University 1 0.54% University of Findlay 1 0.54%
Saginaw Valley State University 1 0.54% University of Florida 1 0.54%
San Diego City College 1 0.54% University of Maine 1 0.54%
Sewanee The University of the South 1 0.54% University of Mary Washington 1 0.54%
Shasta College 1 0.54% University of Massachusetts Lowell 1 0.54%
Shippensburg University 1 0.54% University of Memphis 1 0.54%
Slippery Rock University 1 0.54% University of Missouri St Louis 1 0.54%
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Competitor Institutions (Top Choice) — 4

Q7: What is the name of your tophoice institution at this timeJnaided.Base=185 @
Institution Name Count  Percent [nstitution Name Count Percent
University of New Haven 1 0.54% University of Southern Maine 1 0.54%
University of North Carolina Asheville 1 0.54% University of Tennessee Knoxville 1 0.54%
University of North Carolina Chapel Hill 1 0.54% University of Texas Dallas 1 0.54%
University of North Carolina Wilmington 1 0.54% University of the Incarnate Word 1 0.54%
University of Pennsylvania 1 0.54% University of West Florida 1 0.54%
University of Rhode Island 1 0.54% Valdosta State University 1 0.54%
University of Science and Arts of Oklahoma 1 0.54% Villanova University 1 0.54%
University of South Carolina 1 0.54% Vincennes University 1 0.54%
University of South Florida 1 0.54% Western Kentucky University 1 0.54%
University of Southern California 1 0.54% Wingate University 1 0.54%
University of Southern Indiana 1 0.54%
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Other Schools Considered (All) — 1

Q7b:What other colleges and universities are you considering or did you consider in the pa
Unaided Base=298. 573 mentions

Institution Name
Do not know, no answer

New York University

Penn State University

University of Maryland
University of Pittsburgh
University of Washington Seattle
University of Chicago

University of North Carolina Chapel Hill
George Mason University
Harvard University

Michigan State University

Ohio State University

University of Texas Austin
Boston University

Brigham Young University Provo
Duke University

University of California Berkeley

University of California Los Angeles, UCLA

University of Central Florida
University of Florida

Count

Percent

19

A b PP, PP, uu v uo o0 NN O OO

6.4%
3.0%
3.0%
3.0%
2.3%
2.3%
2.0%
2.0%
1.7%
1.7%
1.7%
1.7%
1.7%
1.3%
1.3%
1.3%
1.3%
1.3%
1.3%
1.3%

Institution Name
University of Virginia
Berkeley College

Carnegie Mellon University

Cornell University

Delaware Valley University

Florida Atlantic University

Grand Valley State University

John Jay College of Criminal Justice
Massachusetts Institute of Technology
North Carolina State University
Ohio University

Pacific Lutheran University

Rutgers University

Temple University

Texas A&M University

University of California Irvine
University of Colorado Boulder
University of Delaware

University of Georgia

University of Hartford

Count

Percent

4

W W W w wwwwwwwwwwwwwww

1.3%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%
1.0%

©
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Other Schools Considered (All) — 2

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
University of Illinois 3 1.0% Hofstra University 2 T%
University of Kentucky 3 1.0% Hunter College 2 7%
University of Michigan 3 1.0% Ithaca College 2 7%
University of Rhode Island 3 1.0% James Madison University 2 7%
University of Wisconsin Madison 3 1.0% Johns Hopkins University 2 7%
Virginia Commonwealth University 3 1.0% Johnson and Wales University 2 7%
Wilson College 3 1.0% Kansas State University 2 7%
Austin Community College 2 7% Kent State University 2 7%
Ball State University 2 7% Kutztown University 2 7%
Bowling Green State University 2 7% Mercer University 2 7%
Brown University 2 7% Miami Dade College 2 7%
California State University Sacramento 2 7% Morehead State University 2 7%
Colorado State University 2 7% Nova Southeastern University 2 7%
Columbia University 2 7% Rice University 2 7%
Drexel University 2 7% Savannah College of Art and Design 2 7%
Florida International University 2 7% Seton Hall University 2 7%
Florida State University 2 T% Stony Brook University 2 7%
Georgia State University 2 7% SUNY New Paltz 2 7%
HCC 2 7% SUNY Oneonta 2 7%
High Point University 2 7% SUNY Plattsburgh 2 7%
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Other Schools Considered (All) — 3

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
TCC 2 7% Akron University 1 3%
Texas State University 2 7% Alfred State College 1 3%
The Art Institute 2 7% Allegheny College 1 3%
Tufts University 2 7% American Military University 1 3%
University of Alabama 2 7% American River College 1 3%
University of California Davis 2 7% Amherst College 1 3%
University of California San Diego 2 7% Appalachian State University 1 3%
University of California Santa Barbara 2 7% Arizona State University 1 3%
University of Colorado Springs 2 7% Armstrong Atlantic State University 1 3%
University of Denver 2 7% ArtCenter College of Design 1 3%
University of lowa 2 7% Auburn University 1 3%
University of New Hampshire 2 7% Augusta University 1 3%
University of New Haven 2 7% Austin Peay State University 1 3%
University of North Carolina Wilmington 2 7% Baker College 1 3%
University of Oregon 2 7% Becker College 1 3%
University of Phoenix 2 7% Bentley University 1 3%
University of Wisconsin Milwaukee 2 T% Berea College 1 3%
Washington State University 2 7% Binghamton University 1 3%
West Virginia University 2 7% Black Hawk College 1 3%
Abilene Christian University 1 .3% Blinn College 1 3%
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Other Schools Considered (All) — 4

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
Bloomsburg University 1 3% Central Michigan University 1 3%
Bluffton University 1 3% Central Penn 1 3%
Boone Career Technical Center 1 3% Charleston University 1 3%
Brigham Young University Idaho 1 3% Chesapeake College 1 3%
Brookdale Community College 1 3% Chowan University 1 3%
Brookhaven College 1 .3% Christopher Newport University 1 3%
Brooklyn College 1 3% City College of New York 1 3%
Bucknell 1 3% Clarion University 1 3%
Butler Community College 1 3% Coastal Carolina University 1 3%
Cabrini College 1 3% Colby College 1 3%
California State University 1 3% Colby Sawyer College 1 3%
California State University Chico 1 .3% Colgate University 1 3%
California State University Dominguez Hills 1 3% College of the Siskyious 1 3%
California State University Fullerton 1 3% College of William and Mary 1 3%
California State University Long Beach 1 3% Colorado College 1 3%
California State University Los Angeles 1 3% Colorado Mountain College 1 3%
Canad 1 3% Columbus State University 1 3%
Canisius College 1 3% Cornish College of Art and Design 1 3%
Capital University 1 3% CUNY 1 3%
Carthage College 1 .3% Daemen College 1 3%
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Other Schools Considered (All) — 5

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
Dalhousie University 1 3% Genesee Community College 1 3%
Dalton State College 1 3% George Washington University 1 3%
Dartmouth College 1 3% Georgia College and State University 1 3%
Darton State College 1 3% Georgia Southern University 1 3%
Defiance College 1 3% Georgia Southwestern State University 1 3%
DePauw 1 .3% Georgia Tech 1 3%
Dixie State University 1 3% Goshen College 1 3%
Duquesne University 1 3% Governors State University 1 3%
Eastern Michigan University 1 3% Grossmont College 1 3%
Edinboro University 1 3% Hagerstown Community College 1 3%
El Camino College 1 3% Hamilton College 1 3%
Elgin Community College 1 3% Harcum College 1 3%
ElImhurst College 1 3% Harrisburg Area Community College 1 3%
Embry Riddle Aeronautical University 1 3% Harrisburg University 1 3%
Flagler College 1 3% Hobart and William Smith College 1 3%
Florida Gulf Coast University 1 3% Hollins University 1 3%
Fordham University 1 3% Hopkinsville Community College 1 3%
Frederick Community College 1 3% Howard University 1 3%
Friends University 1 3% lllinois State University 1 3%
Full Sail University 1 .3% Indian River State College 1 3%
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Other Schools Considered (All) — 6

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
Indiana University Bloomington 1 3% Loyola University of Chicago 1 3%
Indiana University of Pennsylvania 1 3% Malone University 1 3%
lowa Central 1 3% Manchester Community College 1 3%
lowa State University 1 3% Marquette University 1 3%
lvy Tech 1 3% Marymount University 1 3%
Jackson State University 1 .3% Massasoit Community College 1 3%
Kansas University 1 3% Messiah College 1 3%
Keiser University 1 3% Middle Tennessee State University 1 3%
Kennesaw State University 1 3% Middlebury College 1 3%
Kingsborough Community College 1 3% Middlesex College 1 3%
LaFayette College 1 3% Midland University 1 3%
Lake Region State College 1 3% Millersville University 1 3%
LaSalle University 1 3% Mississippi Valley State University 1 3%
Lebanon Valley College 1 3% Missouri State University 1 3%
Lehigh University 1 3% Montana State University 1 3%
Liberty University 1 3% Montgomery College 1 .3%
Lincoln University 1 3% Morrisville State College 1 3%
Long Beach College 1 3% Mt Holyoke University 1 3%
Louisiana State University 1 .3% Mt St Mary's University 1 3%
Loyola Marymount University 1 3% Mt Sterling 1 3%
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Other Schools Considered (All) — 7

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
Murray State University 1 3% Rowan University 1 3%
North Central College 1 3% Salem College 1 3%
North Greenville University 1 3% Salem State University 1 3%
Notre Dame University 1 3% San Bernardino Valley College 1 3%
Ogle Hair School 1 3% San Diego State University 1 3%
Oklahoma City Community College 1 3% San Francisco Academy of Art 1 3%
Oklahoma University 1 3% San Jacinto College 1 3%
Oregon State University 1 3% Santa Fe College 1 3%
Pace University 1 3% Santa Fe Community College 1 3%
PCC 1 3% Santa Fe Institute of Art and Design 1 3%
Penn College 1 3% Savannah State University 1 3%
PHCC 1 3% Simpson College 1 3%
Pomona College 1 3% Skidmore College 1 3%
Purdue University 1 3% Slippery Rock University 1 3%
Quinnipiac University 1 3% SMCC 1 3%
Rensselaer Polytechnic Institute 1 3% Somerset Community College 1 3%
Riverside Community College 1 3% South State 1 3%
Robert Morris University 1 3% South Suburban College 1 3%
Rocky Mountain College 1 3% Southern Connecticut State University 1 3%
Roger Williams 1 3% Southwest Missouri State University 1 3%
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Other Schools Considered (All) — 8

Q7b:What other colleges and universities are you considering or did you consider in the pa

Unaided Base=298. 573 mentions

Institution Name
Southwestern College

Southwestern lllinois College
Spelman College

St Anselm

St Cloud State University

St Edward's University

Start State

Stephens University

SUNY Brockport

SUNY Buffalo

SUNY College of Environmental Science and Forestry
SUNY Potsdam

Tennessee College of Applied Technology
Morristown

Texas Christian University
Texas Women's University
Thomas Edison University
Towson University

Trinity

Unity College

University of Akron

Count

Percent

P R R R RPRRRRRRRR

R R R R R R R R

3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%

3%
3%
3%
3%
3%
3%
3%
3%

Institution Name

University of Arizona

University of California

University of California Bakersfield
University of Cincinnati

University of Colorado Denver
University of Connecticut

University of Findlay

University of Houston Victoria
University of lllinois Chicago
University of Louisville

University of Maine

University of Maine

University of Maine Farmington
University of Maryland Baltimore County
University of Massachusetts Lowell
University of Memphis

University of Miami

University of Missouri Columbia
University of Montana

University of Nevada Las Vegas, UNLV

Count

©

Percent

R R R R R R RRRRRPRRRPRRRERRRERRE R

3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
3%
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Other Schools Considered (All) — 9

Q7b:What other colleges and universities are you considering or did you consider in the pa@
Unaided Base=298. 573 mentions

Institution Name Count Percent Institution Name Count Percent
University of Nevada Reno 1 3% University of Wisconsin Oshkosh 1 3%
University of North Florida 1 3% University of Wisconsin Waukesha 1 3%
University of North Georgia 1 3% University of Wisconsin Whitewater 1 3%
University of Northern lowa 1 3% Utah State University 1 3%
University of Oklahoma 1 3% Valdosta State University 1 3%
University of Pennsylvania 1 .3% Virginia State University 1 3%
University of Puget Sound 1 3% Wake Forest University 1 3%
University of Scranton 1 3% Walla Walla Community College 1 3%
University of South Florida 1 3% Walters State Community College 1 3%
University of Southern Alabama 1 3% Washington and Lee University 1 3%
University of Southern California 1 3% Wayland Baptist University 1 3%
University of Southern Indiana 1 3% West Chester University 1 3%
University of Tampa 1 3% Western 1 3%
University of Texas Martin 1 3% Western Carolina University 1 3%
University of Texas Rio Grande Valley 1 3% Western Connecticut State University 1 3%
University of Texas San Antonio 1 3% Western New England 1 3%
University of the District of Columbia 1 3% Western Washington University 1 3%
University of Vermont 1 3% Wittenberg University 1 3%
University of Wisconsin Eau Claire 1 3% Worcester Polytechnic Institute 1 3%
University of Wisconsin LaCrosse 1 3% Yale University 1 3%
York County Community College 1 3%
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Appendix B:
Out-of-Classroom Learning
EXxperiences




Out-of-Classroom Learning Experiences (All)

Q9a:You previously indicated an interest in an cof-classroom learning experience. What typ@
of experiences are you interested in pursuing? What things have you heard other colleges a
universities do that you find interesting? Unaided. Multiple responses permitted. Base=282.
358total mentions

ImportanceFactor Count Percent
Study abroad, travel opportunities 95 33.7%
Co-op program, internships, work experience 82 29.1%
Research, lab work, field research 33 11.7%
Something in a specific field 30 10.6%
Job shadows, observations 21 7.4%
Hands-on learning opportunities (not further specified) 20 7.1%
Do not know, no answer 37 13.1%
Outdoor opportunities, offer classes outdoors or outside the classroom 10 3.5%
Field trips 9 3.2%
Online classes 8 2.8%
Service opportunities, volunteer work 7 2.5%
Anything that helps me support myself, paid opportunities 2 7%
Honors program 1 4%
Self-guided learning experiences 1 4%
Interested in getting my CDLs 1 A%
Lectures, demonstrations 1 4%
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